KEY ESG TARGETS & PROGRESS .51 becember 20

We'll reach Net Zero across our entire value
chain by 2040, and we’'ll cut absolute emissions
by 30% by 2030

Europe APS

17.9% 9.3%

We'll replenish 100% of the
water we use in our beverages

We'll ensure that 100% of our carbon strategic
suppliers? set science-based targets by 2023
in Europe, and by 2025 in APS

Europe APSt

68% 23%

We'll collect and recycle a bottle
or can for each one we sell across
all our markets by 2030

We'll use 100% renewable electricity
across all markets® by 2030

Europe APS

98.9% 23.1%

In Europe, we achieved our 50% recycled
plastic goal two years early, and we will
achieve this goal by 2025 in APS

FACTSHEET 2024

CCEP is the world’s largest
Coca-Cola bhottler by revenue

CCEP is the world’s largest Coca-Cola hottler by
revenue. We make, move and sell the world’s most
loved brands across 31 markets spanning Europe,
Southeast Asia (SEA) & Australia Pacific (AP),
combining expert local knowledge with the strength
and scale of a global business.

EUROPE
2-3%
CAGR

We are focused on refreshing consumers and

Cla ~ EUROPACIFIC
PARTNERS

Europe APS Europe® APS® Europe APS customers, with our great brands, great people and sesess
123.1% '84.5% 75.8% 75.6% 63.2% 23.0% great execution — all done sustainably. ®eee0o®® oo
L ] ® o
We'll ensure that 100% of our primary 45% of our management positions will be In Europe, we'll aim for over 50% of our o8¢ H
L

packaging is recyclable across all our
markets by 2025

held by women by 2030

sales to come from low or no-calorie* by
2025, and by 2030 in APS

*
CCEP internal estimates on NARTD value growth based on Global Data F§2024 °

Europe APSt

49.9% 49.7%

Europe APS

99.8% 99.5%

>600m

Consumers

~1.3m

Coolers

~41k

Employees

>4m

Customers

€1.8bn

Comparable
free
cash flow!

10.8%

Adj Comparable
ROIC*

€2.7bn

Operating
profit!

€20.7bn

Revenue!

For our full list of actions and targets, please refer to the sustainability page of our website
Sustainability | Coca-Cola Europacific Partners (cocacolaep.com)

PORTFOLIO

NARTD Category share (~30%) & size (€170bn)3

TRADING ON LEADERSHIP SUSTAINABILITY

¥ Nasdaq Sol Daurella Chaiman 2025-2028 NARTD Category value growth CAGR (~3-4%)
e o 36% cimee MSCI ) . Advanced
Sy London @ nge Damian Gammell ceo nCDP e b TR Sparkling Energy RTD tea & coffee  Hydration Hyd(ranon Other

Ownership®

13\ > -
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M EURONEXT % 5
Ed Walker cFo 2024 {78 ° a
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BOLSA o MADRID 17-member board with 9 independent . \ EV;(' 5 A \ \
non-executive directors fE5L0 | Top 5% ',.N,\Nc-y\“"z 1.2 s
Olive Partners [} The Coca-Cola Company [ Free float { ecovadis s d o 35t
The Company is currently listed on Euronext Amsterdam, NASDAQ, I’ AU‘G 262:- ) Mkt. Size €66bn €22bn €13bn €41bn €4bn €24bn €9bn
London Stock Exchange and on the Spanish Stock Exchanges, and a . CAGR 24-28 LSD% HSD% MSD% LSD% HSD% FLAT HSD%
constituent of both the Nasdag 100 and FTSE 100 indices, trading FTS E 4G o) Od Share ~61% —23% ~10% 4% 30% 8% e

under the symbol CCEP (ISIN No. GBOOBDCPNO049)

C R E D I T RATI N G S For further information see the debt holders page on our website

Green RCF

WEBSITE X 3@

WwWw.cocacolaep.com

MID-TERM ANNUAL OBJECTIVES?

Subiject to forward looking statements disclaimer (see the Guidance page on

Fitch Moody’s

ANNUAL
REPORT

Long-term rating BBB+ Baal €1.8bn sustainability linked revolving

credit facility

Outlook Stable  Stable

Comparable
free cash flow

WINNING TODAY,
CREATING
TTOMORROW

A

Net debt: Comparable Capex inc.
comparable ROIC leases

EBITDA "'+50b S ~4_5%
2.5X-3X p.a g revenue

Dividend

~50%

payout ratio

Revenue

Operating
growth profit growth at least

. Carbon Strategic Suppliers, Management Positions and ""’4% ""7% €l . 7b n
Low/No Calorie sales ESG targets & progress exclude p.a
Philippines. Acquisition of CCBPI was completed on 23
February 2024.

. Carbon strategic suppliers account for ~80% of our Scope 3
GHG emissions (approximately 200 suppliers in total).

. Represents an aggregated number, based on packaging

KEY CONTACTS

This document includes certain alternative performance measures, or non-IFRS performance 1. FY24 Full year numbers. Revenue, Operating Profit and ROIC Adjusted Comparable .
collection rates by material in each of our markets which is measures. Refer to our 2024 Annual Report and Form 20-F which details our non-IFRS 2. Objectives for revenue & operating profit are comparable and fx-neutral (non-IFRS
then applied to our own packaging volumes. The way that performance measures and reconciles, where applicable, our 2024 results as reported under performance measures). Dividends subject to Board approval; Net Debt to Comparable
packaging collection rates are calculated may differ across our  IFRS to the to the adjusted financial information and non-IFRS performance measures EBITDA, CAPEX incl. leases, Comparable Free Cash Flow, Dividend payout ratio and
markets and therefore this aggregated number should be included in this document. Comparable ROIC are non-IFRS performance measures.

treated as an estimate. Non-IFRS adjusted comparable financial information as if the acquisition of Coca-Cola 3. Source: Global Data FY'24
. Europe 50% by 2025. Does not include coffee, alcohol, beer Beverages Philippines, Inc (CCBPI) occurred at the beginning of the period presented
or Freestyle. Low calorie beverages <20kcal/100ml. Zero for illustrative purposes only. It does not intend to represent the results had the
calorie beverages <4kcal/100ml. acquisition occurred at the dates indicated, or project the results for any future dates
. Ownership as at May 2025, based on CCEP share register; or periods. Acquisition completed on 23 February 2024. Prepared on a basis
rounded to the nearest 1 percent consistent with CCEP IFRS accounting policies and includes acquisition accounting
adjustments for the period 1 January to 23 February.

Matt Sharff
msharff@ccep.com

Sarah Willett
mediaenquiries@ccep.com

sarah.willett@ccep.com

Charles Richardson
Charles.richardson@ccep.com



http://www.cocacolaep.com/
https://ir.cocacolaep.com/our-proposition/guidance
https://www.cocacolaep.com/sustainability/
https://www.cocacolaep.com/investors/financial-reports-and-results/latest-annual-report/
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VOLUME MIX?!

[l cCocaCola®

39% Classic
20% Zerol Light

Hydration

7.0% Waters
2.0% Isotonics

9%

Flavours, mixers

Bl Erey

[l RTDteas, RTD coffees,
juices, Alcohol & other
drinks

1% Alcohol

3% RTD Tea/ Coffee
2% Juices & Other

NARTD MARKET MIX? B soaring
Stills
Value Volume . Hydration
17%
36%

PACKAGE FOOTPRINT? & MIX?!

Footprint Mix
PET Can
53% 25%
<1L 16% < 33cl 2%
21L37% > 33cl 23%
Glass Other
12% 10%

_2% 15% <1L9% Postmix 8%
refillable refillable 21L3% Other 2%

KEY INPUTS®

Cost of sales mix

Concentrate,
finished goods

50%

Operating expense mix®
Selling & delivery

65%
Capital spend mix

Supply chain

63%

Packaging, sweetener,
other commodities

25%

Digital & other

23%

COUNTRY MIX10

Revenue
Europe
APS
Iberia 17%
Great Britain 16%

Australia & Pacific 17%
Germany 15%
Northern Europe 13%
France 11%
Philippines 9%

Indonesia 2%

CCEP CHANNEL MIX?

Revenue Volume
46% 49%
54% 51%

PRODUCTION SITES#

18 Philippines
14 Germany
13 France/Benelux/Nordics
11 Australia
11 Iberia
10 Pacific
Indonesia
Great Britain

90

Taxes & Manufacturing
other & DE&A
10%
General & admin D&A
25% 10%
Cold drink lems
equipment
14% IFRS16

AFH

. Home

L L) ) ) NARTD NARTD ) ) NARTD NARTD
Volume Volume mix Package mix market mix2 retail share Volume Volume mix Package mix market mix2 retail share
o . o PET Value Volume Volume AEH m PETS Value Volume Volume
= 44% 34% 27% | 73% 14%
AFOH 12% " 33% 27%
52% Can 47% 46% Value 20%  can Value
2004 33% 41% 14% 15% 21%
(]
Glass 16% Home Glass 35%
1% 32% 0 7%
HoTe o C 73% b 56%
48% Other \ 38% Other 32%
o, 22% 21% o 6%
A a_—
masm GREAT BRITAIN i - IBERIA?
o NARTD NARTD d NARTD NARTD
Volume Volume mix Package mix market mix2 retail share Volume Volume mix Package mix market mix2 retail share
15% PET Value  Volume onme PET Value  Volume Volume
ﬁg; - 1005 38% 22% AFH . 4% » 13%
0 0, 0, 0, =
0 Can a e 20 Value e 1294 Can ° 12% Value
16% 6% 30% 32% 34%
Glass ; 21% Glass 29%
Féi,;;e 2% 40% Home 12% 69%
(] [}
Other 37% 51% Other 34%
5795 14% 19% o %
FBN - FRANCE® BENELUX & NORDICS
AR 4
. Ny
‘ ) FBN- FRANCE? % WFBN - BENELUX & NORDICS
. NARTD NARTD v . . NARTD NARTD
Volume Package mix market mix2 retail share Volume Volume mix Package mix market mix2 retail share
AR 139 . ; PET Value  Volume  \ime AR § PET Value  Volume  \oime
30% 5 51% 11% 108 M—._mm : 50% 22%
Can 16% |  value o 42% 41% —
33% 23% 33% 29%
0,
Home Glass 42% Home Glass 25%
70% 4% 66% 9% 42%
Other Other 34%
INDONESIA ’ PHILIPPINES
. . NARTD NARTD NARTD NARTD
Volume Volume mix Package mix market mix2 retail share Volume 20/Volume mix Package mix market mix2 retail share
0
Value  Volume Value  Volume
® PET . Volume PET Volume
17% 5% 87% 10% 5% dew 53% 48%
23%
AFH Can 0 Value Can Value
73% 9% S1% 10% AFH 2% 5, 64% [ S5% SR
85%
Glass Glass
0% 72% 38% 15%
Home 57% other 53% p 22%
er
9 Home 27%
KEY 1. Volume mix, channel mix and package mix are based on internal reports FY 2024; CCEP annual
. Coca Cola volume in million-unit cases (muc); rounded. A unit case is equivalent to ~5.678 litres
Flavours/mixers Il sparking 2. External data sources: NIQ & Circana FY'24 Data
Country B e NARTD Stills 3. Carbon emission footprint based on individual units sold
vol mix Hydrati mkt mix ) 4. Production facilities are as at 31 December 2024; Pacific includes Papua New Guinea; Philippines
ydration . Hydration as at acquisition date of 23 February 2024
B rmD teaT;, 'ETP COfLeeSa . 5. Based on Full-Year ended 31 December 2024
juices, Alcohol & other drinks - .
juices, ! 6. Note, 32% of PET packaging in Germany is refillable PET
7. Nielsen market data does not include Andorra
8. Nielsen market data does not include Monaco
9. OPEX expense mix — comparable basis

ﬂ‘AUSTRALIA PACIFIC

. GERMANY

10. Revenue is adjusted comparable

11. All volumes on Comparable basis.
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