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About A.G. BARR - ‘We are brand owners and builders’

A.G.BARR (LSE: BAG, FTSE250) is a long-established multi-beverage brand builder with a broad and differentiated portfolio of
market-leading UK brands including IRN-BRU, Rubicon and Boost. Established 150 years ago in Scotland, A.G. BARR now
operates across the UK, and with export markets throughout the world.

Operating in a resilient and growing £20 billion UK soft drinks market, A.G. BARR is driving a flywheel of consistent growth with the

ambition to double the size of the business through organic expansion and further M&A of leading brands.

150 16 c.1,000 4
Years Old Brands Employees UK Hubs
Core Soft Drinks Brands
4 N\
Share of total Share of total Share of total
[AN-BRU revenue revenue revenue
32% 21% 12%

_
f h @ @
Other Brands {i'LL(0) 1O
COCKTAILS R’ New
Share of total ‘ Brands
revenue
\ A\l

Clear Growth Strategy
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Consistent revenue and profit growth with increasing returns for shareholders

Contact Details

E: ir@agbarr.com

W: www.agbarr.co.uk/investors

A: 4 Mollins Rd, Westfield, Cumbernauld, Glasgow G68 9HD
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Track Record of Profitable Growth
Sustained strategic progress while maintaining rigorous financial discipline

Revenue (Em)

FY25/26 Growth: +4.0%

4373
420.4
400.0
317.6
261.8

21 /22 22/23 23/24 24/25 25/26

Operating Margin (%)
FY25/26 Growth: +120bps
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FY25/26 Growth: (40bps)
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FY25/26 Highlights

Avyear of strong financial delivery and strategic progress, entering FY26/27 with good momentum

Building momentum in core soft drink brands
Supported by marketing and distribution initiatives

Innovation pipeline & activity significantly expanded

Series of new product launches taking place from January 2026 into FY26/27

Acquisitions of Innate-Essence, Frobishers & Fentimans

Entry into higher growth segments & broadening addressable market
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Contact Details
E: ir@agbarr.com

AA Rating

SUSTAINALYTICS

Medium-Risk

W: www.agbarr.co.uk/investors
A: 4 Mollins Rd, Westfield, Cumbernauld, Glasgow G68 9HD
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Successful Revenue Diversification

FY21/22
£262m
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® RN-BRU @ Rubicon

@ Boost

FY25/26
£437m

. Other Brands

Disclaimer: The information on this factsheet is provided by
A.G. Barr plc for general information purposes only. By using
this factsheet, you agree to comply with and be bound by

A.G. BARR’sterms of use.
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